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«To Personal Branding &ev €ivat eikéva,
elval o pnxaviopdg nou noAAanAactddel
v anédoon oag. MetatpEPte to
dvopa oag og £va "High Performance
Asset" kal Ktiote pia gnpn nou Ba
nponyeital kdBs oag ouvdvinong.»

Baoiopévo oto pavipécto
"The Brand Called You" tou Tom Peters m
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Continuing Professional Development

To npéypappa eykpiBnke and tnv AvAA. Ot enixelphoelg/ opyavigHol Mou GUUHETEXOUV Apxn Avanrugng
He epyobotoUpevoUg Toug, oL onoiol LkavonoloUv T npoinoBéoelg tng AvAA, Ba ‘ Avlpwmivou

AvuvapikoU

TUXOUV TNG OXETLKAG ENIXOPAYNANG.
Kurpou



«Xto Aopaliotiko Personal Brand, n auBevtia éev dibdoketai, kepbiletal oto nebio.
XNpepa, oxediddoupe padi tnv tautdétnta tou Sovereign Advisor: Tou avBpwnou nou ol
NeAdATeC pniotevovtal NePIOCOTEPO anod KAbe oupBoAaio.»

Zkonog Xepvapiov

O kUplog okonodg Tou ogpivapiou eival va PETATPEPEL TOUG CUHPETEXOVTEG and anAoug NwANntég oe Snploupyous
LOXUPWYV, NPOoowIKWY brands. Oa toug 000UV ta epyaieia yia va ktioouv pia povadikn enayyeApatikn Tautdétnta, va
Eexwpioouv and tov avtaywviopod Kal va e5palcouV PHaKpOXpOVIEG OXETELG EUMIOTOOUVNG HE TOUG NEAATES,
petatonilovtag tnv eotiaon and to MNpoidv otnv A&la nou npooPépel o (610¢ o enayyeApatiag.

Xtéxo¢ Xepvapiou

Me tnv oAokAnpwon tou oepvapiou, ot eknatdeudpevol Ba eival oe Bon va:

+  AvayvwpiCouv th onpaocia tou npoownikou toug branding otov KAGdo twv AcpaAsiwv.

+  Anobikonololv ta Baoikd otoixeia Tou npoownikoU toug Brand DNA kal va Ta evowpatwvouv otnv Kabnpepivin
TOUG NPAKTIKN.

+  Xxebldlouv £vav npoownikd 0dikd xdptn yia tv avantuén h tv avavewon tou brand toug.

+  E@app6douv OUYKEKPIPEVEG OTPATNYIKEG KAl TEXVIKEG Yl VA EVIOXUGOUV TNV ENAYYEAHATIKA TOUG GAWN.

Exnaibeutkég Avaykeg nov E§unnpetovvrat

To npdypappa ival €161k oxedlaopévo yia va KaAUuPel TIg akdAouBeg 5 kpiolpeg avaykeg Twv AoPaAloTIKWY
YuppouAwy, AleuBuvtwv Opddwv,Brokers, Insurance Professionals:

1.  Avayvwowpoétnta & dnpn: Mapéxel peBddouUG yia thv andKTNoN NPOoWNIKAG avayvwalpipgdtntag kat tnv edpaiwon
BeTIKNG enayyeAPatikng eApNG atnv ayopd.

2. Awapoponoinon & Avtaywviotikétnta: Toug &ivel ta epyaieia yia va exwpioouv and tov Kopeopévo aviaywviopo
Kat va pnv e€aptwvtal ané tov napdyovia tng THNG.

3. Evioxuon Epniotooivng: AlbAokel Nw¢ va XTioouv HaKPOXPOVIEG OXEDELG EPNIOTOCUVNG HE TOUG NEAATEG, oL onoleg
o0dnyouv og oUOTAOELG Kal ENAvaANnTIKEG NWANOELG.

4. lMpooappoyn & EEEAEN (Re-Branding): BonBd toug uplotdpevoug AopaAiotikols XupBoUAoug va avavewoouv To
brand toug, napapévovtag oxeTikol kal aviaywvioTikol atn véa Ynelakn enoxn.

5. Xtpatnyikdg Ixeblaopdg Kapiépag: Mpoopépel évav oapn O81ké Xdptn yia th cuvexn avdntuén kat tnv eniteuén
UPNASTEPWY €NAYYEAHATIKWOV OTOXWV.

Xt nowoug ansuBuvetal

Aogaliotikoi ZUpBoulol, AleuBuvtég NMwAnoewy, Agency Managers, AleuBuvtég Opadwy, Mpoiotdpevol MwAnoewy,
EmBewpntég Aiktiwy MwAnoewy, YneuBuvoug Anpooiwv Xxéoewv. AleuBuvtéc Mdapketivyk, Meaiteg Aopalioewv.

To Zepwvdplo avayvwpidetal wg eknaideuon 6 wpwv oto CPD IIC og dooug to napakoAoubnoouv kat Ba toug divetat
Miotonointikoé MapakoAouBnong.

Mpéypappa Zepmvapiov

ENOTHTA

H Aiayvwon - To “Xok”, n lotopia & To DNA Personal Branding
Ttoxog: H Agunvion péow tng Ayopdg kat o Enavanpoodiopiopdg tng Tautdtntag

The Disruption Map: H Xaptoypdgnon twv Avatponwv otnv Ayopd kat nwg va MNapapeivete AvBektikol.
lotopiki Avadpopn: Ané tov "Company Man" (1980) atov "Sovereign Advisor" (Znpepa).

The Gap Analysis: Evtoniopég tou Xdopatog peta&y tng Tpéxouoag Ewdvag tou «AnAou AlapecoAapnt’,
twv Anarthogwv tou High-End MeAdtn kat tou Sovereign Insurance Advisor.

Defining Your Why: MNati Kavete Autd nou Kdvete; H HBikh Baon tng AuBevtiag.

lMNati ot MeAdteg Ayopdlouv Eadg Mpiv to Mpoidv

Personal Brand DNA & Company Alignment: Mwg to Aiké oag DNA Personal Brand Tautidetal pe to
DNA BRAND tng Etaipeiag oag.

Pros & Cons: Ta Ogpé£An kat ot Kivduvol tng EkBeong.




ENOTHTA

H Apxitektovikn - Xtpatnyikin Customer Experience CX, Journey & Evepyonoinon
Ttoxog: H Okodopnon tou «Mnxaviopou» Mapaywyng Epniotoouvng.

« Reputation at Scale: MNwg va Kticete ®npn nou Mponyeitar tng Puoikng oag MNMapouaiag.

« Brand CX Strategy: Ixedliaop6g twv Micro-Moments nou Opiouv tnv lMNotdtnta.

« The Signature Process: Maketapiopa tng ZupBouAeutiking oag wg Miag kat Movadikng Enwvupng
MeBobdoAoyiag.

+ Content Strategy (The Activator): H MéBobog tou Mepiexopévou nou "Evepyonolel” (LinkedIn/social media).

+ Social Proof & Validation: H Ltpatnyikn Xpnon twv Success Stories.

o ENOTHTA

H Kata§iwon - The Sovereign Insurance Advisor Roadmap, Xuotnpata & Bonus Masterclass:
Out Sourcing

Tt6xog: H Zuotnpatonoinon, H Owpdakion kat o ‘EAgyxog tng Anédoong.

« Scaling The Sovereign Insurance Advisor Model: MNwg va Metatpeyete to AopaAiotikd Personal Brand oag
o€ Eva Autopatonotnpévo Xuotnpa Avantuéng (Ma Insurance Advisors, Brokers, Professionals, Managers).

+ Professional Ecosystems: Aiktdwon pe "Complementary Professionals” (Aoyiotég, Ainydpoug,
EnayyeApatikd Zwpata, Eknadeutikd Kevepa)

« Crisis Management (The Plan B): Wngiakn Owpdkion kat Alaxeipion Kpiogwv dnpng.

+ Bonus Masterclass: Outsourcing & Metrics: MNwg va A§loAoyeite toug E§wtepikoug 2uvepydteg Marketing
(KPIs, Reach, Engagement, Conversion).

« The Future is Personal: To Opapa yia ta Enépeva 20 xpdvia.

« H noiétnta otnv opydvwon kat n auBevtia oto Branding dev €ival noAutéAeiq, gival n
povadikn otpatnyikn enayyeApatikng eniBiwong otnv enoxn tng naykéopiag avatponmg.»

BIOI'PA®IKO EIXHIHTH

MavwAng lwavviéng Bsc. Econ., MBA (USA)-Intendant Insurance Advisor Strategist | Quality Management & Sales Marketing
ModelinglCorporate Insurance Contract Negotiation

Me pia e€alpetikn enayyeApatikn ouvénela kat nopeia va Eekivd and ta péoa tng dekaetiag tou ‘80, o k. lwavvidng anoteAei évav and toug
npwtondpoug g EnayyeApatikng Aopaiiotiking Eknaideuong ouvepyaldpevog pe tv téte Apxi Blopnxavikng Katdptiong Kinpou (AvAA) otnv
Snpioupyia tng véag YeVIAG MTUXIOUXwY OTEAEXWV Yia Tov AopaAiotikd KAGSo Kal PETENEITA wG elonynTig Ttou AcpaAiotikol MApKETvyK yla Tnv
anéktnon tou enayyeApatikou titAou ACIH (UK) kat tou Ztpatnyikol Mdapketivyk otov AopaAiotiké KAGdo. H noAudidotatn enayyeApatiki tou
epnelpia tou dev neplopidetal otn Bewpia, aAAd ekteivetal otn AlebBuvon & Opydvwon peydAwv Aopwv Kat idlaitepa HETA and oUyXwVeUoElG Kat
eCayopég AopaAiotikwv Etalpiay, otnv odotaon kat opyavwon véag Aopaliotiking Etaipeiag tou KAddou Zwng CNP CYPRIALIFE LTD (1995)
,;Tou Tou e€etdikeupévou AopaAiotikoU Mpapeiou tinou Life Brokerage (1984) kat otov Xxediaopd Mpoétunou Bancassurance Sales Model kat
Enxelpnolakoy Tpnpatog Enxelpnpatikwv Aopaiioswy Zwig, nou kabBopioav tnv ayopd.

And v ©¢on wg dleubuvtikol oteAéxoug | WV AOPAMCTIKOV ETAIPELDV ToU €xel 60Ol n eukalpia tng Slapkolg exnaideuong kat evnpépwang
oe Bépata AtetBuvong, tng OAkng Ataxeiptong Motdtntag, Ataxeipiong Aiktdwv MwAncewy, tng Métpnong MNapaywyikétntdg, Apdoewy Kal
Epappoywv Mépketivyk kat xpnong TexvoAoylwv Aixpng. Qg Mpoéedpog tou A.Z. AcpaAlotikoU lvatitoltou Kinpou nynbnke tng oTpatnyikng
avaBabpiong twv MNapexdpevwv Eknaibeutikdv Ynnpeoldv tou, Bétovtag véa Enineda EnayyeApatiopol kat to CPD 1IC. H 8ieBvng tou epneipia wg
OHIANTAG Kal ouppeTéxovtag og NANBwpa EnayyeApatikwv uvedpiwy eixe wg anotéAeopa to 2004 va kablepioet To €tholo Aopaliotikd Xuvédplo
Kkat va 6ie§axBei yia 1n popd atnv Kunpo to Eupwnaikd Xuvédplo twv avtiotoxwv Eupwnaikwv Ivotitodtwv Eficert. H pakpd evaoxéAnon eni tou
nediou pe ta Aiktua MwAnoewv kat dlaitepa n e€e1dikeuon tou otig Alanpaypateloels Enxelpnotakov ASQaAiogwy, Tou ENTPENOUY va HETAPEPEL
OTOUG EKNALSEUGHEVOUG Kal CUVEPYATEG TOU Hid OpalpIki Kal uPnAou ennédou avtiAnyn yia tn diaxeipion tou Kivduvou kat tng dripng.

Méoa ané tnv elonynon tou yla to AopaAiotikd Personal Branding, o k. lwavvidng gpidodo&ei va napouotddel yia npwtn gopd éva Eexwplotd
Kat andéAuta epappdotpgo Moviédo Metaoxnyatiopou, nou va petatpénel tov AopaAtotikd ZupBoulo kat EnayyeApatia tou xwpou o€ évav
«AvBpwno-Oeopd». OL ouppetéxovteg Ba éxouv tnv eukalpia oUP@WVaA PE To enayyeAPATIkG Kat povadikd toug npodiA va uloBethoouy kal va
NPOXWPNOOUV GTNV TEKUNPIWON Kal ota epyaAeia nou anartolval yia va Kuplapxnoouv wg «Sovereign Insurance Advisors pe High Performance
Personal Branding» ato oUyxpovo kat petaBaAAdpevo ao@aAlotikd nepipaAiov.




AAAEY AEMTOMEPEIEY

Xwpog;: Aopaliotiké lvoutoudto Kunpou 4o¢ 6popog, Znvwvog Xwlou 23, Aeukwoia

Huepopnvieg: To npdéypappa Ba Sie€axBel otig 9 NoeppPpiou 2026.

Npeg die§aywyng: 9:00-15:45

Akaiwpa ouppetoxing: To Sikaiwpa ouppetoxng avépxetal ota €150 peiov n enxopnynon ané tnv ANAA nooou €120.
To teAk6 nood nou Ba NAnpwBei and toug oUPPETEXOVTES, Vooupévou 0Tt autoi Sikatovvtal

enixopnynong, avépxetatl ota €30 kat yla TG 6 wpeg.
‘OAgg ol ouppetoxég Ba npénet va unoPAnBoulv péoa and tnv MAatedppa tng ANAA <EPMHZ>.

Moooa: EAANVIKA

MAnpo@opisg: TnA. 22 761530, email: info@iic.org.cy

Tsi\sumlia npépa H 6nAwon ouppetoxng padl pe ta dikawwpata, npénet va anootalouv oto lvotitouto to apydtepo
gyypaeng: péxpl TG 6 NogpPpiou. Ztg dnAwoelg ouppetoxig Ba thpnBei oelpd npotepatdtntag.

0 péylotog apiBuédg Béoswv eival 28.

AHAQXH XYMMETOXHX
MNMapakaAoUpe 6NwG eyyPAYETE TOUG MO KATW WG CUHHETEXOVTEG:

ONOMATENQONYMA YMMETEXONTQN OEXH KINHTO THA.
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ETAIPEIA

EMAIL

THA.

KINHTPO XYMMETEXONTA IN'A 2YMMETOXH ZTO NMPOrPAMMA

‘ AZOANIZTIKO
INZTITOYTO
KYNPOY

ZAvwvog Zwlou 23, T.K. 22648, 1523 Neukwoia-Kinpog, TnA. +357 22 761530

Email: info®@iic.org.cy | web: www.iic.org.cy



