AIHMEPO ZEMINAPIO

AcpaAiotiko Branding
& Customer Experience:

Kti(ovtag Apoatwpevoug MMeAdteg

Aco@aAiotiké Kévtpo —\‘/— AZGANIZTIKO

Aeutépa 11 & Tpitn 12 Maiou 2026 INZTITOYTO
9:00 - 14:45 KYMPOY

«H emiBiwon kat n avantugn otnv tpéxouca ayopd bev eival Jatnpa
pey£Boug, aAAd Ikavétntag Mpooappoyng. H Alaxeipion gvog
Itpatnyikoy Ao@aAiotikou Branding & Customer Experience CX péow
piag Movadiking «Enwvupng Epneipiag MeAdtny» ival n povn dikAcida
ac@alsiag yia tnv eniteugn twv ENIXEIPNOLAKWV GTTOXWV, —
Slacpalifovrag 6t n «Yndoxeon» npog tov MeAdtn napapével C':‘ * SEMINAPIO |
avaAAoiwtn, ave§aptAtwg TwV ETAIPIKMOV Avakatatagewv n Kat twy ** 10 wpwv B
MpokAnoewv tg Ayopag. H Mete&éAign eivar n avaykn. H Exnaibeuon

givat n Auon. H Apoociwon gival to anotéAeopa...» CPD E.ﬂ IIC l b |

Exnaideutig Zepivapiou: MavwAng lwavvidng (2026)

Continuing Professional Development

To npéypappa eykpiBnke ané tnv AvAA. Ot enixelpAoeLg/ opyaviopoi MoU CUHHETEXOUV Apxn AvanTugng
He epyobotoUpevoUg Toug, oL onoiol LkavonotoUv tig npoinoBéoelg tng AvAA, Ba ‘ Avlpwmivou
TUXOUV TNG OXETIKNG ENXOPAYNONG. Auvapikou

Kurpou



Mnvupa Eknaibeutin

«H Avaykatdtnta tng Xrpatnyikng Owpdkiong tng Etaipikng Tautétntag & Epnelpiag MeAdtn otnv Enoxn twv
Metaoxnpatiopwy nou o AopaAtotikdg Topéag diEpxetal kat SOPIKNG PETECEAIENG, anoTeAEL entakTikn avaykn
yta tn petdfaon oto endpevo otddio avantuéng. H TexvoAoyia Axpng & Al, o ofutatog Aviaywviopég kat o
Anartntikég MeAdtng oe oxéon Pe TG E€AYOPEG AOPAAICTIKWY OPYAVIOHWY, TIG CUYXWVEUOELG
Tpane{oacPaAloTIKWV oXNPATwy Kat n avdduon vEwv PnPLakwv HoviéAwv dev anoteAolv anAwg aAdayEg
TitAwy, aAAd pa oAikh avadidta&n tou ao@aAlotikou enixelpnpatikoy toniou.

2e autd to nepiBdAdov uPnAwv anatthogwy, n diatnpnon Tng apooiwong Tou NeEAATN Kat N ouvoxn Tng
€TALPIKNG KOUATOUpAG peoa and pia rtpatnyikn Ataxeipiong tou AopaAiotikod BRAND NAME toug kat tng
dtadikaoiag RE BRANDING avabdeikvuovtatl otig peyaAutepeg MNpokAnoelg, T6oo yia TG eKAoToTE nyeoieg 600
Kal yla Tov kaBe enayyeApatia tou acpaAiotikou xwpou and onoia B€on kat av unnpetei. To Xepvaplo autod
oxebldotnke anokAelotikd kat €161ké pe Baon ta dedopéva TG onPEPIVAG Npaypatikdtntag kat napouatddetal
yla npwtn popd otov acPaAlotikd topea and to AopaAlotikd lvotitouto Kunpou, yia va npoopépel 0Aa ekeiva
Ta otpatnyikd epyadeia yvwoelg, Se§1OTNTEG Kal 0TACELG Mou anattouvial yla Tn dlaxeiplon autwy Twv
ouvBetwv MpokAnoewv kalt MNapapérpwy...»

TKonog Xepivapiou

Me tnv oAokAnpwaon tou npoypdppatog ot eknatdeudpevol Ba pnopouv: Na avaAvouv to Branding tou
avtaywviopou. Na pnopouv va oxedldoouv neAatokevipikeég dladikaoieg. Na dnploupyouv BeAtiwpévo ta&ibt
eunelpiag neAdtn ayopadoviag oUYKeKpLPEVO ao@aAloTtiké npoidv n unnpeoia. Na ocuvéuddouv tnv texvoAoyia
Kat TG dtadikaoieg pe otéxo tnv e€unnpétnon tou neAdtn. Na pnopouv va dilaxelplotolv {nthpata kpiong
®dnApNng kat va enAtouy Bépata apvntikng dSnpoctétntag.

Ttoxot kat Eknaideutikég Avaykeg nou E§unnpetouvrat:

Na gppnvevouv/ektipolv enakpiwg th onpacia tou AopaAtotikou Branding. Na diakpivouv ané nola
otoixeia anoteAeital n tautdétnta tou Aopaliotikou Brand. Na e€nyouv tnv BepeAiwdn olvdeon petau
Branding kal epnetpiag tou aopaAiopévou/ neAdtn péow evog 1oxupou Brand. Na avayvwpidouv ta otoixeia
Tou avtaywviotikou Brand. Na énpiloupyoulv Ztpatnylkég yla gakpoxpdvia apoaoiwaon neAatwy.

Na xaptoypagouv to tafidl tou AopaAiopévou MeAdtn. Na avayvwpioouv 6Tt n kouAtoupa anoteAei
BepeAlwdeg otoixeio tou Brand. Na biakpivouv tov duvapikd poAo nou éxel o avBpwnivog napdyoviag

otnv diapdppwon tou Brand oe ouvdptnon pe to Customer Experience. Na a&lonotolv tv e0wtepikn
enkowvwvia yia tnv egnédwon tou Brand. Na evBappuvouv tnv GUPPETOXN NPOowWIKOU Kal NEAATwy o€
EVEPYELEG Evioxuang Ttng EpNOTooUVNG Kal ouvepyaaciag pe tnv Kowvwvia.

X ¢ Moioug AnguBuvetat:

«  AeuBuvoeig Aopaliotikwy Etapiwv & AeuBuvoelg Aiktdwv MNwAnoewy

+  [poiotdpevoug Ao@aAiotikwv Tpunpdtwy & Ynnpeotwv

«  XteAéxn AvBpwnivou Auvapikou (HR)

«  AleuBuvtég & lMpoiotapévoug Marketing, Anpdoiwv 2xéoewv & Product Development
«  Compliance Officers & GDPR Experts

«  AleuBuvtég kat Mpoiotapévoug Kévtpwy E€unnpétnong MeAatwy

«  Ave€dptntoug AopaAiotikous Avtinpéownoug kal Meoiteg AopaAiocwv.

To Zepwdplo avayvwpidetal wg eknaideuon 10 wpwv oto CPD 1IC og éooug o napakoAouBnoouv kal Ba
toug divetal Motonotntikd MapakoAoubnong.



Ofpata Xepivapiou:

0

(>

ENOTHTA - Zkondg kat Xtoxol Mpoypapparog

1.1 Opiopég kal Xnpaocia tou Brand Name w¢ Ztpatnyiké MNeplouoiakd Xtoixeio

1,2 Disruption Map - H Xaptoypdgpnon tng Avatponng kat eVtoniopdg twv onpeiwv «pnéng» otnv
Epniotootvn tou MeAdtn katd tnv Siapkela twv Sopikwv aAAdywy

1,3 H Avartopia tou ZOK: Avayvwplon twv e€wtepikwv niéoswv (EEayopég, Luyxwveloelg Al,
MeAdreg, Avtaywviopog).

ENOTHTA - Zxpatnyiké AcpaAiotiké Branding kat n £Uvéeon tou pe tnv E§unnpétnon
MNeAatwv: To BgpéAro tng Epniotoolvng

2.1 H onpaoia tou Brand otnv AopaAotiki Blopnxavia.

2.2 Baowka Ztoixeia tng AopaAiotikng Tautdtntag (Brand Identity)

2.3 HAppnktn Xuvdeon Brand & Customer Experience(CX) otnv AopdAion

2.4 MégBobdol bnpioupyiag toxupol Brand & Oetikd CX eivat Kpiowa yia thv Enttuxia otnv AogdaAion.
2.5 Avtaywviopdg & Ltpatnyikn TonoB¢étnon Brand-CX

ENOTHTA - Evowpatwon On-Brand E§unnpétnong oto Opyavwtiké DNA tng

AcpaAiotikng Etaipiag: Ané tnv Bewpia otnv Mpa§n.

3.1 KaBdpioe to Brand otnv AopdaAion

3.2 To Ta&ibt tou AopaAiopévou MeAdtn (Customer Journey) kat ta Znpeia Enagng/ AAMAnAenibpaong
3.3 Culture Change: H kouAtoupa wg OgpéAio Tou Brand

3.4 O PdAog tou AvBpwnivou AuvapikoU (HR) kat twv Brand Champions

3.5 Eowtepikn Enkowvwvia yia Brand Resonance

ENOTHTA - EpyaAsgi00nkn Enwvupng E§unnpétnong MeAatwv. Wneiakn Epnelpia &

Métpnon Anédoong: Metatpénovrag tnv Ynoéoxeon o AnotéAeopa.

4.1 BeAuotonoinon Epnelpiag MeAdtn otnv AopaAiotikn MNpaypatikétnta
4.2 Wnoplako Branding & Epnetpia MeAdtn (CX)& Texvikég Enkovwviag
4.3 Aglonoinon Néwv TexvoAoyiwv otnv AopdAion

4.4 Selling in a Branded World: X0véeon Mpoétaong Afiag & MwAnoewv
4.5 Métpnon Anédoong. Alaxeipion Ixéoewv & Apoaoiwon MeAatwy

BIOI'PA®IKO EIZHITHTH

MavwAng lwavvidéng Bsc. Econ., MBA (USA)-Independent Insurance Advisor Strategist | Quality Management & Sales Marketing
Modeling | Corporate Insurance Contract Negotiation

Me pia e€aipetiki enayyeApatikn ouvénela kat nopeta va Eekiva and ta péoa tng dekaetiag tou ‘80, o K. lwavvidng anoteAei évav and toug
npwtonépoug ™G EnayyeApatxng Aopaiotiking Eknaideuong ouvepyaldpevog pe tnv téte Apxin Blopnxaviking Katdptiong Kunpou (AvAA) otnv
Snpioupyia tng véag yeviag MTuxioUxwv oteAexadv yia Tov Aopaliotiké KAGSo kal Peténertd we elonyntig tou Aopallotikol MApKeTivyk ,yla tnv
andktnon tou enayyeApatikou titAou ACII (UK) kat tou ZtpatnyikoU Mdpketivyk otov Aopaiiotikd KAGdo. H noAudidotatn enayyeApatikn tou
epnelpia tou dev neplopidetal otn Bewpia, aAAd ekteivetal otn AlevBuvon & Opydvwon peyaAwv Aopwy Kat idlaitepa HETA and ouyXwveUoelg Kat
eCayopég Aopaliotikav Etalpiddy, otnv odotaon kal opydvwon véag Aopaliotikng Etaipeiag tou KAGdou Zwng CNP CYPRIALIFE LTD (1995)
,tou 1ou e€etdikeupévou AopallotikoU Mpapeiou tunou Life Brokerage (1984) kat otov Ixediaopd Mpdtunou Bancassurance Sales Model kat
Enxelpnolakou Tpnpatog Enxelpnpatikwv Aopaiioewy Zwng, nou kabBdpioav tnv ayopd.

And tnv ©€on wg S1EUBUVTIKOU OTEAEXOUG HEYAAWY aOPAALOTIKWY ETAIPELDV TOU €xel 60Ol N eukalpia tng dlapkoug eknaibeuong kat evnpépwong
oe Bépata AlelBuvong, tng OAkng Ataxeiptong Motétntag, Ataxeipiong Aiktdwv MNwAnoewy, tng Métpnong MNapaywyikétntdg, Apacewv Kal
Epappoydv Mépketivyk kat xpnong TexvoAoytv Aixpng. Qg Mpdedpog tou A.X. AopaAlotikou lvotitoltou Kinpou nynBnke tng oTpatnyikng
avaBadpiong twv Mapexdpevwy Eknaideutikwv Ynnpeoliv tou, Bétovtag véa Enineda EnayyeApatiopol kat to CPD [IC. H 81eBvng tou epneipia wg
OHIANTAG Kal ouppeTéxoviag oe NAnBwpa EnayyeApatikwv Xuvedpiwv eixe wg anotéAeopa to 2004 va kabiepwoet To €tholo Aopaliotikd Yuvédplo
Kat va d1e§axBei yia 1n @opd otnv Kunpo to Eupwnaikéd Tuvédplo twv avtiotoxwv Eupwnaikdv IvottoUtwy Eficert. H pakpd evaoxéAnon eni tou
nediou pe ta Aiktua NMwAnoewv kat Wiaitepa n e€e1dikeuon tou otig Alanpaypateloel Enxelpnotakov AcQaAioswy, Tou ENTPENOUY va HETAPEPEL
OTOUG EKNALOEUGHEVOUG KAl GUVEPYATEG TOU Hla o(palplki Kal upnAou ennédou aviiAnyn yia t diaxeipion tou Kivéuvou kat tng Phpng.

Méoa ané tnv elonynon tou yla to AopaAiotiké Personal Branding, o k. lwavvidng gpiAodogei va napouoiddel yia npwtn gopd éva Eexwplotd
kat anéAuta epappdolpo MovtéAo MetaoxnpatiopoU, nou va petatpénel tov AogaAiotikd LUppoulo kal EnayyeApatia tou xwpou o€ évav
«AvBpwno-Oeopd». Ot ouppeTéxovteg Ba €xouv Ty eukalpia oUP@Wva Pe TO EnayyeAPATIKG Kat Hovadiké Toug npo@iA va uloBethoouy kal va
MPOXwWPNOOUV OTNV TEKUNPiwoN Kat ota epyaAsia nou anartovvral yla va Kuplapxnoouv wg «Sovereign Insurance Advisors pe High Performance
Personal Branding» oto aUyxpovo kai petafarAdpevo aopaiiotikd nepiBaiov.



AANEY NEMTOMEPEIEY

Xwpog;: AopaAiotikéd lvotitouto Kunpou 4o¢ dpogog, Znvwvog wlou 23, Aeukwoia

Huepopnvieg: To npéypappa Ba die€axBel otig 11 kat 12 Maiou 2026.

Npeg die§aywyng: 9:00-14:45

Akaiwpa ouppetoxing: To Sikaiwpa ouppetoxng avépxetal ota €250 peiov n enixopnynon ané tnv ANAA nooou €200.
To teAik6 nood nou Ba NAnpwBei and toug oUPPETEXOVTES, Vooupévou 0Tt autoi Sikatovvtal

enxopnynong, avépxetal ota €50 kal yia tig 10 wpeg.
‘OAgg ol ouppetoxég Ba npénet va unoPAnBoulv péoa and tnv MAatedppa tng ANAA <EPMHZ>.

Mwooa: EAANVIKA

MAnpogopisc: TnA. 22 761530, email: info@iic.org.cy

T€A€Umf“ npépa H 6nAwon ouppetoxng pad pe ta dikawwpata, npénet va anootaloulv oto lvotitoUto 1o apydtepo HEXPL
gyypagng: TG 7 Mdiou. Ztig dnAwoelg ouppetoxng Ba tnpnbel oelpd npotepaldtntag.

O péylotog aplBudg Béocwvy ival 28.

AHAQXH XYMMETOXHX
MNMapakaAoUpe 6Nwe eyypAYETE TOUG MO KATW WG CUHHETEXOVTEG:

ONOMATENQONYMA YMMETEXONTQN OEXH KINHTO THA.
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ETAIPEIA
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THA.

KINHTPO XYMMETEXONTA I''A XYMMETOXH XTO NMPOrPAMMA

‘ AZOANIZTIKO
INZTITOYTO
KYNPOY

Znvwvog Zwlou 23, T.K. 22648, 1523 Neukwoia-Kinpog, TnA. +357 22 761530

Email: info@iic.org.cy | web: www.iic.org.cy



